


ENGAGE WITH YOUR CUSTOMERS AND

Expo — Dealer Traffic Driver Plus is a new product designed to help you drive more

customers to your business. Dealer Traffic Driver Plus is offering dealers access to
Advanstar’s powerful consumer buying audience — your local customers! With product
offerings designed to drive more customers into retail stores in their local market, Dealer
Traffic Driver Plus has targeted consumer solutions to grow your business.

B rought to you by the brands you've trusted for over 40 years — Dealernews and Dealer

Dealernews

Unique in its ability to connect dealers with the most deeply engaged and loyal powersports consumer enthusiasts — Dealer Traffic
Driver Plus connects you with the buyers who attend the Cycle World International Motorcycle Shows, subscribe to 2Wheel Tuner
magazine, visit motorcycleshows.com and connect with one another on our social networking site sportbikeclub.com — that’s over
700,000 potential customers nationally and a loyal and targeted regional prospect list.

MEASUREABLE RESULTS

WHAT MAKES US DIFFERENT?
Dealer Traffic Driver Plus provides you with the tools to track the increased traffic to your business.

. PRINT DIRECT MAIL

Through our turnkey printing and mailing solution, we take the
tedious tasks involved with direct mail off your hands, so you

Hn'mfﬂﬁ'ﬂrwﬂlm.l

can focus your time and resources on what you do best — selling SAVY St a0 arsiors s 1! Deaer Lxoa
powersports products to enthusiasts. Whether you want to use your
own customer mailing list, or have access to the over %2 million et e
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consumers who attend the International Shows, Dealer Traffic Driver
Plus is the solution to your direct mail campaign needs.

TRACKING: Gonsumers bring postcard to your store to qualify
for special offer

WEB SITE ADVERTISING CAMPAIGNS

Make Dealer Traffic Driver Plus a part of your effective advertising
strategy through which you can reach out to your niche audience—

. . , Featured Dealers
powersports enthusiasts in your local market. Whether you’re North County House of Motorcycles
exhibiting at the International Motorcycle Show or not, let event e L

attendees know you’re a resource for purchasing vehicles, services, | "euseomotorcycies.com
San Diego House of Motorcycles

apparel and aftermarket products. 2009 Kawasaki ZX6R now just $8,599. 2009 Suzuki GSXR
600 now just $9,399.
With over 200,000 unique visitors to motorcycleshows.com and House of Motorcycles
. . . . g .. Bert’'s M Mall
sportbikeclub.com, our city-targeted ads will drive qualified visitors, Best pices on new Handa, Suzuk, Yamaha, Kawasaki
motorcycle enthusiasts in your market, to your site and will give e

them a reason to click on your ad. Targeted website traffic is always —BAEUIENEIES
more preferable than general traffic.

TRACKING: Your ad links to printable coupon, consumers bring
to your store to qualify for special offer




GET MORE IN STORE TRAFFIG!

When it comes to advertising online — the more you can define
your target market, the higher your response— whether that’s
driving traffic to your website, increasing sales from your
website, or raising awareness of your business within your local
market. Owning the ad message in our market-targeted email
blasts increases your visibility without the expense of building
your own email list.
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With a database consisting of over 200,000 names — all of which awcistvmty for motmrcycies ty Antenna Word, LLP

are segmented by city — you will get more precise targeting than ST e e g S o P S i P W 1
almost any other email advertising option. Our database is built e sl Bk e . s B ot Sk o
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from powersports enthusiasts who subscribe to our International
Motorcycle Shows email blasts to keep up-to-date with the
latest news about the tour — your ad will reach that database of
powersports enthusiasts ready to buy product.
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TRACKING: Email contains printable email-exclusive offer to wosmasies
consumers or your ad links to printable coupon, consumers o i iy
bring to your store to qualify for special offer ety S AT

Foll 0N B P

O Lecend v and B dpa Iln'l'l«l.
LT Beull Gl pig
STy i ek L

1 o TR, e g

s e v iy P o ek i e 8 i
Wit o L BTt e

e 708 i, AP | 00 % .| W, . T
O ety = i ¥ Eactgme

BOOTH - EVENT MARKETING

The average International Motorcycle Show attendee is 5 ¥z times more likely to purchase a new vehicle within 6 months of attending our
show. Simply put: no show, event or rally reaches more enthusiasts and delivers more buyers for your brand than the International Motorcycle
Shows. The nationwide tour attracts over %2 million powersports enthusiasts who attend the show with the intention of buying product.

By having a show presence in your local market, this is your opportunity to win market share from your competitor down the street.

TRACKING: Ad contains exclusive show-only discount consumer must bring to booth to redeem

Amount average show attendee will spend
$8,151 on powersports products within 12 months of
our show

_ Amount spent by our show attendees on
SHBLIHED powersports products within the next year

Number of enthusiasts who only come to our
272,000 shows — you can’t meet these customers at
any other rally or event

Your purchase of booth space at the show includes ads in three regional
email mailings before each event.



@ POWER OF INTEGRATED MARKETING

Consumer marketing is constantly evolving to keep up with consumers’ changing behavior. That evolution is causing businesses to think
in new ways. Your customers may not be watching live tv or listening to the radio — but they are surfing the internet and reading email.
The key to effectively reaching your customers is to integrate all of your marketing efforts.

Deploying DealerTraffic Driver Plus’ integrated marketing program unifies all of your marketing efforts. By promoting your brand across

multiple mediums — web, print direct mail and in person —

on their own.

your marketing efforts have greater power as an integrated group rather than

MARKETING DRIVES TRAFFIC. TRAFFIC DRIVES SALES.

SAMPLE DEALER TRAFFIC DRIVER PLUS INTEGRATED PACKAGE FOR

CHICAGO AREA DEALERS
MARKETING PRICE RECOMMENDED ESTIMATED AVERAGE
CAMPAIGN MESSAGE REACH RESPONSE
Geo-targeted single Put yourself on the 80 (.2%)
sentence ads on map and tell your
motorcycleshows.com neighbors why
your shop beats
your competition
down the street
Geo-targeted email $2,210 Actively push that 7,000 14 (.2%)
blasts message out and
drive them to your
website
Print Direct Mail Give them a reason 210 (3%)
to come in the
dealership with a
redeemable coupon
or rebate offer
Dealer booths $7,500 Close the deal at the 70,000 7,000 (10%)
at International show and drive them
Motorcycle Show back to your shop for
repeat sales
TOTAL $14,510 NET 124,000 7,304
+ YOUR DEALER TRAFFIC DRIVER PLUS TEAM
Dana Fisher Amy Bartz
eMedia Director, Powersports Group Account Manager, Dealer Traffic Driver Plus
dfisher@advanstar.com abartz@advanstar.com

949-954-8405

949-954-8408

www.dealernews.com, trafficdriver




